
 

Rich Pictures are produced by Macmillan and are evidence-based summaries of the 
numbers, needs and experiences of different groupings within the 2.5 million people living 
with cancer in the UK. They include how many people are within a group, what their 
survival rates are, and what their typical needs and experiences are.  

Order from be.macmillan.org.uk 

The Local Cancer Intelligence Toolkit helps you understand your changing cancer 
population. It details what the changing cancer story means for your area by giving you 
headline information on numbers, needs and experiences by CCG. It includes: prevalence, 
incidence, mortality, survival, patient experience, routes to and from diagnosis.   

lci.cancertoolkit.co.uk 

Local equality and diversity councils are committed to supporting the diversity of 
the communities they serve and promoting equal opportunity including fair and equal 
access to services.  Data pertaining to your local CCGs equality and diversity statement or 
profile can be found using the link below or via your local CCG.   

england.nhs.uk/ourwork/gov/equality-hub/eds-dashboard 

Public health profiles 

Health profiles provide summary health information to support local authority members 
and community partners to lead health improvement. 

England - healthprofiles.info 
Northern Ireland - inispho.org 
Scotland - scotpho.org.uk 
Wales - wales.nhs.uk/sitesplus/922/home 

National cancer registries 

England - ncin.org.uk  
Northern Ireland - qub.ac.uk/research-centres/nicr 
Scotland - isdscotland.org/Health-Topics/Cancer 
Wales - wcisu.wales.nhs.uk 

 

 

1. There are lots of different types of user feedback. Some different ways you could 
try are:   

 

  

2. Don’t forget the views of people who don’t use your service currently – why don’t 
they?  It’s harder to gather, but this can be really valuable feedback. 

3. Remember health professionals are users too and can provide really useful 
feedback. 

4. Only ask for what you need to know –  if you want to know the answer to a 
particular question, for example ‘Was the environment welcoming?’ then make 
sure you ask them that question directly. 

5. Volunteers can be really useful in collecting user feedback – some make telephone 
calls to collect outcomes information, or they could hand out a form to everyone 
leaving the service.   

6. Remember to share your ideas with your steering group and the rest of your team 
to check you’re on the right track. 

7. Outcomes are really important – it’s great to know someone was pleased with 
their experience on the day they visited, but did their visit help meet their 
ongoing needs, a month down the line? 

8. Make sure you consider data protection and any policies in your host organisation 
if you’re collecting personal information. 

9. Don’t forget to be systematic.  You don’t have to always collect feedback, but 
make sure that when you do it is representative.  A good way is to choose a time 
period, say a week, and ask everyone for their input, so you get a good cross-
section.   

10. Above all, make sure user feedback is put to good use. Use it to shape your annual 
plan and action plans around the people who need it, and include it in your 
promotional activities. 

Understanding your users Collecting user feedback

Comments and Complaints cards

Questionnaires Telephone follow-up - Outcomes
Voting Polls

Interviews/Case studies

For examples go to the MQuISS® page of learn zone learnzone.org.uk Or e-mail 
infomanager@macmillan.org.uk  and you can order the Evaluation Guide from be.macmillan.org.uk

mailto:infomanager@macmillan.org.uk
http://be.macmillan.org.uk
mailto:infomanager@macmillan.org.uk
http://be.macmillan.org.uk


 

MQuISS® QA9 and QA10 ask you to think about promoting your service and working with 
others.   The first step when thinking about reaching the people in your community is to 
actually understand who they are, where they live and also where they work.  This will 
mean your outreach can be targeted, is appropriate and is relevant to the people that may 
need to use your service.   

Marketing your service  

Use be.macmillan.org.uk to create bespoke flyers and posters promoting your service.  
Think about areas in the hospital where potential users may walk through and/or 
congregate such as out patients, wards, corridors, reception areas.   

Sharing information with local support groups 

There will be a number of groups within the hospital and the local community providing 
support to people affected by cancer.  These groups provide opportunities for you to share 
information about your service either through a presentation, leaflet or flyer.  Get in touch 
with your local Macmillan Involvement Coordinator macmillan.org.uk/GetInvolved/
Volunteer/CancerVoices/contacts/Contacts to find out more about the groups in your area. 

Attending other local community events and groups 

These can be a really great way of promoting your service and are often relevant to the 
needs of your local rural or urban community.  Such events could include Macmillan 
fundraising events, local carnivals, country shows, traveller’s fairs, South Asian MELA 
festival, PRIDE, music festivals and river and canal festivals.  Working with other 
community organisations can help you to take a more targeted approach to promoting your 
service.  Examples of other community organisations are; Surestarts, community centres, 
luncheon clubs and WI where you can introduce your service and provide targeted messages 
such as ‘sun smart’ messages to Surestart parents.  Using well established groups saves a 
lot of time and effort in starting from scratch. 

Boots, Macmillan mobile information and support centres and other 
charitable organisations 

There are a number of other services providing information and support to your local 
community.  Contacting them and sharing information about your service through a leaflet 
or flyer or by hosting a stand is a simple and effective way of promoting your service. 

 

 
Making good links within your organisation is crucial to making sure your 
approach is well integrated. Below are some ideas for how you could do 

this. 
  
Organisational and cancer services strategy - Understand what matters most to your 
host organisation.  When planning think about how your service helps to meet the overall 
strategic objectives and outcomes.  Think about how you might demonstrate this and share 
the information, perhaps through your annual report?   

NHS England Quality Standards - According to national guidance an NHS specialist 
cancer service is expected to provide; ‘high quality information for patients, families and 
carers in appropriate and accessible formats and media’, as well as ‘provide care with a 
patient and family centred focus to maximise the patient experience’.   Organisations are 
assessed through the National Cancer Patient Experience Survey and a Cancer Information 
and Support Service is well placed to support all acute cancer services to achieve this.  For 
an example of NICE guidance relating to information and patient experience visit 
pathways.nice.org.uk and click through to Patient Experience in Adult NHS Services. 

Supporting acute cancer services in a healthcare setting -  Within a hospital, could 
your service add to the holistic needs assessment process? Could your volunteers fill up 
information racks on a ward or in clinic or make up information packs for the CNS to give 
out?  Consider education sessions for new members of staff or providing an information 
stand in a clinic, on a ward or at an event.  Talk to the people in your organisation 
delivering cancer services and find out what they need. 

Internal and external meetings - Seek out opportunities where you can present your 
service to other groups. Tell people about what your service provides and what you’ve 
achieved.  Your Annual Report can help with this and the Macmillan communications team 
are available to support you.  

Activity data - Who do you help most? Review and analyse the data that you collected 
last year including postcode data.  Consider the type and frequency of enquiry, the types of 
cancer that your service supported; what was the most common problem faced by users?  
Ask the information team within your host organisation if they can provide you with data 
such as number of cancer diagnoses by tumour type, age, cancer admission type, cancer 
treatment type. 

Hold an event - Working with MQuISS® helps demonstrate how you are delivering high 
quality information and support service for people affected by cancer.  The next thing is to 
shout about it. Holding an event helps bring people to your service, it is up to you to make 
sure they fully understand what you offer.  The regional communications and marketing 
team are on hand to help you promote your service, be specific and be creative.  Perhaps 
you could target particular teams where you have less referrals; invite people, write to 
them, email them, put posters up, encourage people to attend your event and make it 
worth their while; make up goodie bags, bring in some cake, blow up balloons and spread 
the word about what you do. 

How can I reach my community? Making links within my organisation

http://pathways.nice.org.uk


 

 
Macmillan have a number of useful resources to help you to support the needs of 
diverse communities, and make sure your service is as accessible as possible to 

everyone. 

The resources below are a great starting point and you can find more ideas and 
resources at our learn zone page learnzone.org.uk 

Macmillan's Guide to BME Cancer Resources  

available to order online from be.macmillan.org.uk 

This guide has details of resources for people affected by cancer that have been translated 
into other languages, plus some in English that have been written specifically for BME 
groups. All were published in the last five years and are clearly dated. 

Translated information from Macmillan  

macmillan.org.uk/Cancerinformation/Otherformats/Informationinotherlanguages 

Our range of core cancer information is available in Arabic, Bengali, Chinese (traditional), 
Gujarati, Hindu, Polish, Portuguese, Punjabi, Russian, Urdu and Welsh. This includes fact 
sheets on common cancers, treatments and aspects of living with cancer, and new flyers 
about the symptoms of bowel, lung, skin, breast, ovarian, prostate, mouth, and kidney and 
bladder cancer.  

Information in accessible formats 

macmillan.org.uk/Cancerinformation/Otherformats/Informationinotherlanguages 

Macmillan produces information in a range of accessible formats for people with different 
needs and preferences. This includes information in other languages, audio books, easy 
read booklets and e-books. We also have British sign language videos.  

 

 

Using the core data collection tool, will enable you to do so much with your data. Not only 
will you be able to present it for any reports you may have to produce but you can also use 
your data to help demonstrate your impact. 

1. Entering your data - Come up with a consistent way of entering data, especially if 
you are writing free text. For example, if you are entering an abbreviation for a 
cancer site that does not appear in the dropdown list, then ensure everyone entering 
data does that in the same way. 

2. Analysing data - Look at your data: before doing any analysis it is important to 
understand your data. Spend some time looking at it, filtering it and cleaning it (this 
can be done when entering by insisting there is consistency when entering data) 

3. Consider your audience - Who are your charts and graphs for? It is for a steering 
group or an annual report? Do you need to include data labels? 

4. Never perform analysis on your master copy of data - You shouldn’t be 
afraid when analysing information, as it is very hard to “mess-up” your data.  Still, it 
still makes sense to use a copy where possible! 

5. Choose which data chart is best to represent your data - Is it better to 
have percentages in a pie chart or a bar chart? What is it that you want to show and 
where are you putting this chart? 

6. Is it better to use a table? Tables are an effective way of presenting data. This is 
good where there are one or two high or low numbers that detract from the other 
data. 

7. Consider using Pivot tables! 

Using data effectivelySupporting the needs of diverse communities

What is a pivot table?

The pivot table tool is possibly the most powerful tool in Excel. There is no better 
way to quickly make sense of a large set of data. They are quick to produce, 

flexible and extremely accurate.  For more advice please look at the data section 
of our learn zone page learnzone.org.uk or get in touch on 

infomanager@macmillan.org.uk

mailto:infomanager@macmillan.org.uk
mailto:infomanager@macmillan.org.uk
http://www.macmillan.org.uk/cancerinformation/otherformats/informationinotherlanguages
http://www.macmillan.org.uk/cancerinformation/otherformats/informationinotherlanguages



